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REGIONAL LEADERSHIP ECONOMIC DEVELOPMENT

Corporate Engagement

Branding
Research
Innovation
Public Affairs _
Film

Leadership Orlando _
Business Development
Other Programs
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WE’RE KNOWN BY
THE COMPANIES WE KEEP
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ORLANDO.
FLORIDA’S FASTEST GROWING JOB MARKET.
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632,000

HIGHER-ED STUDENTS
WITHIN 100 MILES (2 HOUR

DRIVE) OF ORLANDO
(JobsEQ, 2018-2019 academic year)

43%

OF RESIDENTS
25+ HAVE A
COLLEGE

DEGREE
(U.S. Census Bureau,
2019)
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Annual graduates

within 700 mites.
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MILLENNIAL BOOMTOWN Tt 4+

3/ - 9%

MEDIANAGE OF THE |  OF RESIDENTS
ORLANDO REGION ARE MILLENNIALS
(U.S. Census Bureau, 2020) AND YOUNGER

do'MSA Population By Age Cohort
.

bd

@ Gen. Alpha (2017+)
BGen. Z (1999-2016)

@ Millennial (1981-98)
BGen. X (1965-80)
@Baby Boomer (1946-64)

@ Silent & Greatest Gens.
(Pre-1945)

Generations breakdown defined by ESRI
Source: ESRI 2021
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50M

PASSENGERS
ANNUALLY

Mexico:

TOP 8

AIRPORT
IN THE U.S.
BY PASSENGER TRAFFIC

/v.r)

\\

WEEKLY

DIRECT
FLIGHTS

TO AMSTERDAM, PARIS,
FRANKFURT, SAO PAULO,
DUBAI AND MORE.

19

CANADA
DESTINATIONS
WITH DIRECT
FLIGHTS

175+

NONSTOP
DESTINATIONS
ORLANDO TO
THE WORLD
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IS IN OUR DNA. M=

Did you know?

The Orlando region has a long history in
aerospace from the world’s first commercial
aircraft flight to the present day launches into
space at Cape Canaveral, located just 50 miles
away from downtown. Its proximity to the Space
Coast is a major factor in the region’s robust S
aviation and aerospace workforce.
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| . THROUGH THE REGION.

"
Did you know?
Nearly every single one of 1,500
annual new hires at JetBlue train at

ue University located at the
” lando International Airport.
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TARGET INDUSTRIES

f | D ., , Aviation/
Advancing - A"c'lvanced Reglonal ~4 Aerospace +
Technologies  Manufacturing »..  Offices Defense

S +
Healthcare
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SUCCESSES

MAY 2021 — MAY 2022
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v' FreedomCare

333
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microvast®
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AssuredPartners

(i\_; INNOVACARE

HEALTH

#%AccuReg

Front-End Revenue Cycle Intelligence

Total Jobs
Cap. Invest.

Avg. Wage

6,980
$1.482B
$89,769

Deloitte

ENAUTIQUE

AsTronics

CORPORATION

DI3HCEON

Contirederal

SAHARA

LOTUS HOLLAND
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LOCKHREED WARTIWY

- Est. 1957
8,000 Total Employees
Expanded in 2006, 2018, 2019
Missiles and Fire Control (MFC)
2,000+ New Jobs
$760M Capital Investment
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Leading Hospital Network
and Corporate Headquarters
83,000+ Employees

35,000 in Central Florida
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TECHNOLOGY FOUNDRY

Expanded 2022
100 New Jobs
2nd largest privately held
ga;me‘de elop aly Nlprth America
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Only U.S.-owned and U.S.-based
semiconductor foundry

Operating Center for NeoVation / / Expandée-in

Est. 2021 T . /10 /Total Employees

200 New Jobs in Central Florida /25)deW/Jobs"
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THE ORLANDO REGION'S
GLOBAL BUSINESS BRAND
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_1_15 The Metaverse is being created and develc 's in

LIVE, WORK, PLAY AND CREAT.
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METACENTER

Orlando

“The home of digital experience”
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ORLANDO’S DIGITAL TWIN
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ORLANDO, WHERE “NEVER BEEN
DONE BEFORE” GETS DONE
EVERY DAY.
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