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mmmmm BUILDING Central Florida

The Project Profile section of BUILDING Central Florida magazine is the feature article
of the publication and typically occupies the center spread of the magazine for
maximum attention. The Project Profile tone should be editorial in nature, focusing on > w
unique aspects, unusual construction methods or specific circumstances that the construction i
industry would find compelling, educational or of particular interest due to details inherent in the scope

of work. The Project Profile section is developed free of cost to current CFC ABC member companies.

Please note, the Project Profile is NOT sales or promotional content about the member company or its services.
(See Business Profile opportunities.)

ARTICLE CONTENT

The story should originate with the general contractor or prime contractor, but subcontractors are eligible to
contribute as well. Alternatively, ABC staff will compile information and write the article if the member company does
not have in-house resources to provide it.

ELIGIBILITY

Project submissions must:

* include several ABC member companies involved in the development

* include member companies subs/suppliers (name, phone, email) contact list that participated in the project*

*  have been completed within the preceding 12 months

*  located within the surrounding counties represented by the Central Florida Chapter (Volusia, Orange, Lake,
Osceola, Seminole, Polk or Brevard).

AVAILABILITY
Each bi-monthly issue features one Project Profile as center spread and is available on a first-come, first-serve basis.
Space may be reserved in advance.

PROJECT PROFILE

* ABC will contact member companies to contribute to the article and offer special advertising rates in that issue to assist them with their marketing efforts. If a company chooses not to
supply a list to assist with the promotion of the Project Profile feature content, the business may purchase the compiled article at the same rate as a Business Profile feature, as space

permits. (See Business Profile opportunities.)
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8y Melsa Mitchum, Corprate Communicatons Manager, INFROCK
In partnership with combined with luxurious and custom-
OneEl Residentil, home level interior amenities, Lake
necleven Residential, House is currently commanding the

FINFROCK's latest finished  highest rents in Orlando.

building is Lake House, anhoe Villge is one of downtown
" Orlando’s main street districts,
downtown Orlando’s Known for s unique art-deco
premier upscale mixed-use architecture, parks and recreation,
and eclectic bar and restaurant
multifamily project located S8 SR R et and
on 2.4 acres of the shores significant nature of the site, Lake
of Lake Ivanhoe. House benefited from a valuable
Inspired by the modern art- level of input from local stakeholders
deco aesthetic of the historic prior to breaking ground. Through
neighborhood, Ivanhoe Village, the the conceptual design phase, Ivanhoe
apartments aim to blend into the Villge business owners and residents
existing community while standing worked directly with the developer
out as an icon in the downtown and FINFROCK's teams to formulate
Orlando footprint. The nine- a design based on two guiding
story luxury towers feature 252 priniples - honor the neighborhood's
custom-home-lovel apartment and  historical character and create a new

townhome units in a variety of studio, landmark within the City of Orlando.
one-, two- and three-bedroom floor  Through building information

plans averaging 991 square feet along  modeling (BIM) and virtual reality
with more than 36,000 square feet  (VR) software, FINFROCK design

of ground-level commercial space  teams were able to walk the

and structured parking Because of  residents through a virtual model
the beautiful exterior architecture  that gave them an exact idea of what

24 | BUILDING Central Florida 2021 - DECEMBER

Project Profile feature with ABC member companies list

ADD-ON PAID PLACEMENT COVER IMAGE
Member companies may reserve the front cover image to promote their Project Profile article. (See Cover Photo opportunities.)
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Associated  BUILDING Central Florida (BCF) is published bi-monthly by the Central Florida Chapter of Associated Builders and Contractors. All material becomes the property
Builders and  of CFC ABC unless prior arrangements are made. CFC ABC welcomes submissions of articles and press releases from our members; however, CFC ABC reserves
Contractors  the right to publish based on relevance and space availability. Please direct all inquiries to bcf@abccentralflorida.org 651 Danville Drive Suite 200, Orlando, FL 32825
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mmmm BUILDING Central Florida COVER PHOTO

The Cover Photo of each BUILDING Central Florida magazine is paid placement ‘ ! ’ | Ve
offered to the general contractor/member company for the issue’s Project Profile ' /‘.‘ ]
feature article and includes the member company logo and introductory copy from the ‘ v ‘i-\ ™
article on the Table of Contents page. v

Y

Should the GC not reserve the front cover image, it will be offered to other member companies having I O]
content in the issue, such as Anniversary Articles, Business Profiles, etc. .

Photos submitted for the cover must be high-quality, professional photography supplied by the company/member y

or its imagery source. Photo selection is based on overall design aesthetics and editorial relevance and must J
have necessary signed photo usage rights consent on file with CFC ABC. Final photo selection is at the r—
discretion of CFC ABC. -

ELIGIBILITY
Photo submissions must: | ¢
*  be projects completed within the preceding 12 months /
» feature projects located within the surrounding counties

represented by the Central Florida Chapter

(Volusia, Orange, Lake, Osceola, Seminole, Polk or Brevard)
*  have relevancy to content included in the issue
*  high-resolution digital files, 300 dpi or higher
»  acceptable file formats include .psd, .tif, .jpg

(See Rate Card for additional information)
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BUSINESS ARTICLE

» o

The CFC Business section of BUILDING Central Florida magazine contains articles i -
written and submitted by member companies on topics they are considered to be the /"‘ e NPT
Subject Matter Experts. CFC Business articles are to be editorial, educational and insightful, ‘ ;’-\ A 3
and may include best practices based on experience. The goal is to engage the reader with i Ly,
content they won't easily find anywhere else and relevant to commercial construction in Central Florida. A
The CFC Business articles are published free of cost to current CFC ABC member companies. Please note,
CFC Business articles are NOT sales or promotional content about the member company or its services. L
(See Business Profile opportunities.) i T

ARTICLE CONTENT

Content can be any of the following; r——""
*  new or emerging construction methods or products { —
*  advances in technology o B
»  safety practices and procedures -

*  education and training f
*  construction law

*  mentorship programs

*  employee relations

ELIGIBILITY

Submissions for publication should include the following:

*  word count can vary but not exceed 800 words if graphics are included

*  high-quality photos or illustrations if possible with short descriptive captions
*  quotes with references where applicable

*  submitted as Word documents, not PDFs

M CFC EYE ON DESIGN

Article must originate with the member company as submission of content gives
CFC ABC authorized permission to publish. ABC staff will compile information
and graphics to comply with BCF style and layout availability. Article will contain
headline/title, author/byline, company name and contact information.

CONCEPT SKETCH COv -+

By JefSuckey. Entech ovotie Engincering

Taking basic sketch provided by a clent, This project

the brackets a pods
then designing engineering abricating due to it small space spanning thre floors  included smal holes to e n ght as well as

AVAILABILITY

Each bi-monthly issue features multiple articles available on a first-come,

first-serve basis, as space permits, and does not guarantee specific placement.

(See Rate Card for additional information)
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ing Coordinator can create a new folder
within their OneDrive with the required
documents, and control who can access
those documents, OneDrive provides the
following options: share with anyone with
alink, share with people within thei or-
ganization, share with people ith existing older chidren and aduls, the tte cloud
access, or share with specific people. The side for smallr climbers, two easy pod
project work. There are some construc.  Estimating Coordinator can also specify endosed structures,  see-saw and dfferent
tion firms that utilze FTP setups to share if the shared link allows for reading or themed areas including 14 suspended marine:
bidding information with their subcontrac-  ditig rights on the folder. This example buoys,several hanging weather balloons with
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Soft 365, can eliminate the need for FTP. more innovative processes used to construct
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Technology Tips for Construction
Firms During COVID-19

By: Sherry Goode, Withum
COVID-19 wil probably be forever known
a5 not only 2 pandemic, but as the single
most signficant cause for transformation
across the world

m Machine is composed of the
main cimbing structure, the brge side for

for an already strained Information Tech
nology department to have to manage.
Microsoft OneDrive, Teams, and Share-

“The impact of this pandemic wil most
lkely change the way that we interact with
others, conduct business, and handle daly
routines indefintely. Many industries have

had to adapt to new methods of worki

setups to share information.

Pointal offe the abilty to share docu-

ments with external sers securely.For Move Away from Paper -

with ttle to no preparation, notably the  example, a construction firms Estimating  Quickly Digitize Paper Forms. bt 'J;" ‘;‘;}"a': “,“‘,;ﬁ:’ biadruded
¢ c o post new project RFs . Microsoft 365 and Teams allow for quick 1o bl withexac detal.

ahead of the curve. capture and save
the data collect-
ed from them.

This solution can

Technology Tips - May-June 2020
(Word count <950)

Keep Project Teams in the Loop
Most construction firms’project teams
are out i the fied. They rely on on-site
presence to get their work don
Struction project maragers must maintain
‘open ines of communication with their
 other field staf.
Witha stay at home orders and socil
distancing t i now chalienging to maintain
face-to-face relationships. Additionaly and plans from architects and dlients safely
construction saff may not have the abilty  using OneDrive or SharePoint. Microsolt
10 get to site drawings, permits or other 365 document management solutions sup-
ocumentation because they now must port up to 320+ fle types (including large
‘work remotely. By utlzing Microsoft CAD fle) ndofrup o 1 TB.of sce
Teams, a new project team can be created it brary source. Addition-
inthe pltform for members to chat about  aly,n March 2019, Mirosolt announced
various topics, share and collaborate on  integrations with Autodesk and AutoCAD
Gocuments and schedule and facltate vir-  for Microsoft OneDrive and SharePoint.
tual meetings. A project team can also use
Teams 10 provide access to external sers
(outside ofthe Construction company) s0
tha the con-
tent and meet with the team remotely.

Eye On Design - May-June 2020
progidodieg (Word count <575)

®

10 minutes. This
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Technology Tips e
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COVID-19
soluton eliminates the nee for eeping
ard copy documents on the b ste and

creates transparency for the project team.
Information collected from a Microsolft

Looking further into the OneDrive exam-
ple to collect RFI information, an Estimat-

From there, the results are viewable by
the Safety

other software that provides access without
the use of a private network connection,
Looking into 2 new solution may ot be the
et prioityso devinga pn ot

down the load on network resources may
be the best aplan Limit application use to
need to use them. If
there are staff members who do not need to
use VPN to complete their day-to-day tasks,
ask them not to log n to those appliations
as frequenty f not required

Form
spreadsheet. The spreadsheet gets securely
stored in Teams. Investigate Cloud-Based Solutions
Lets look at Daly Reports, for example.

In Teams, 2 construction Team can g0 to
the Files tab, and choose New Forms for
Excel, The Forms editor gets launched,

e

Teams: The Hub for Teamwork

in Microsoft 365

+ Crat, calls,and meetings for today’s
teams

* Integrated Microsoft Office 365 apps

+ Customizable and extensible

 Enterprise security, complance, and
manageabilty

for Existing Applications

firms st uiize many.
of their applicaions through a VPN con-
nection. I these times, where everyone is
accessing everything over the Intenet, this

hosted applcations

ook tovercs i clovd. Corsracaon

ns should

version of their app, f avalable, to aleviate
St

Ability to Access and Share
Content

The abilty to access and share content is
aritical to the success of not only running
2 project but potentially bidding on new

These few quick tis abave can help realign
o constction fm it mrefeblty o
se reach
Sk o
CPA CGMA, Teom Leader
for Fordo Consraction Srvics agtn®
withum com for more informaton.

o e to compite the
Daiy Report e epor e compln
ed ether on any device (computer, aptop.
or mobile phone).

Continued on poge 14

After the form is submitted, the results
get colected in the Excel worksheet. construction firms should stil investigate
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BUSINESS PROFILE

The Business Profile feature in BUILDING Central Florida magazine is paid placement
of editorial content delivered in an article format which focuses on the member
company. This is an ideal opportunity for member businesses to tell their story to
hundreds of commercial construction companies in Central Florida, in print and online.

ARTICLE CONTENT

The story should originate with the member company or their marketing representative. Content should include
specifics about company products and services, niche areas of expertise, examples of current projects or clients.

This is where the member company has the full attention of the reader; so informative, friendly and detailed content

is encouraged. Alternatively, ABC staff will compile information and write the article if the member company does not
have in-house resources to provide it.

AVAILABILITY

Each bi-monthly issue features two Business Profile member companies on a first-come, first-serve basis. Placement
is determined on a per issue basis so Business Profile feature articles do not have competing member paid advertising

on the same spread. Space is limited and specific issue reservations are accepted but not guaranteed.

SPECIFICATIONS

»  Editorial content submitted in MS Word accompanied by photos and logo. ABC marketing staff will create the
layout to adhere with the BCF style guidelines. (Pre-designed layouts will not be accepted as final but may be sent for
representation of member company brand guidelines.)

*  High-resolution images and logos need to be sent as separate files

*  Sizing and placement will be determined by ABC
*  Layouts include a headlineftitle, author/byline, logo, one or two images and member contact information
*  Half-page profile approximately 300-400 words
*  Full-page profile approximately 700-750 words

(See Rate Card for additional information)

I BUSINESS PROFILE

Florida’s Recognized Industry Leader

Comprehensive Energy Services (CES), Inc.
provides a full range of advanced commercial
HVAC and plumbing services, including mechan-
ical engineering design, mechanical construction,
plumbing, IAQ, building automation systems
installation, service and maintenance.

Founded in 1992 by Todd and Shelly Morgan,
CES has more than 300 employees statewide
and projects ranging from small tenant finish
and service repairs to multimillion-dolar attrac-
tions and hospital renovations,

“The key to our success is our relation-
ship-based, performance-driven cul-
ture” said Todd S. Morgan, PE. founder,
president, and CEO, "Our vision, mission,
and values foster our long-standing client rela-
tionships and consistently deliver best-in-class
specialty contracting and service.”

They are a nationally recognized leader in
design-build-maintain mechanical contracting
for the commercial, healthcare, industrial,
institutional, public sector, and entertainment
industry with offices located in Central Florida,
West Coast Florida, South Florida, and North
Florida. They are excited to recently expand

RELATIONSHIP BASED.

their work in the aerospace industry on the
Space Coast

CES's wide range of services include preven-
tive maintenance, HVACIR, plumbing, system
solutions, building automation, sustainabilty,
new construction, and pre-construction,

They now have the capability to fabricate
and install high purity process piping systems as
required in the pharmaceutical, semiconductor,
aerospace, and food and beverage industries.
They are proficient and certified in the pro-
gramming and procedures of orbital welding
for all clean, sanitary, and high purity piping
projects.

BUILDING Central Florida 2021 - JUNE

4

PERFORMACNCEDRIV

“We are excited to have a team of CES
technicians certified in the programming and
procedures of orbital welding, which work on
all brands of equipment, and the ability to train
more technicians when needed" said Todd. CES
is now qualfied and certified to self-perform
work to all high purity installation standards in
all Forida high-tech faciities.”

Understanding the strong and bold history
that has been built by Todd and Shelly,as well
as the CES family — they recently decided that

Comprehensive

Energy Services

S

Relationship Based
erformance Driven

a brand refresh was a necessary component
of the exciting
evolution that
the company

is now under-
taking. They
now have brand
elements that
are recognizable
as "descendants”
of the original
branding and are
cohesive with
the ever-chang-
ing digital
landscape and
format prop-
erly on social
media channels,
websites, and
screens

“Our brand is
the driving force
behind our success and provides direction-
al focus for everything we do i the future,
including our expansion into new industries and
diversification of services," said Todd. “We are
focused on who we are, why we do what we
do, what we stand for, what makes us unique,
and how we deliver on our promise to our
employees and clients.”

One of their brand values is giving back to
the communities they serve, and they are proud
to be consistently recognized among Central
Florida's largest family-owned businesses, top
specialty contractors, and top phianthropic
companes. Their involvement in their com-

PAID ADVERTORIAL CONTENT

Relationship Based, Performance Driven

munities reflects a company-wide mission that
literaly reshapes lives. At CES everyone is
appreciated as a member of a larger family that
values and respects each individual and cares
about their success and personal passions. CES
supports charitable organizations that directly
affect their employees, or represent a personal
passion to them.

CES is honored to be recognized as one of
the 2021 Top Workplaces USA by Energage,
because they embrace their more than 300
team members as members of their family, and
they are humbled to be recognized by them in
this incredible way.

In 2020 they were recognized by the
Oriando Sentinel as a Top Workplace, and for
the 10th year in a row they were recognized as
one of the Best Places to Work by the Orlando
Business Journal. The Orlando Business Journal
named Shelly Morgan among its 2020 Women
Who Mean Business, one of only 21 busi-
nesswomen in Central Florida to receive this
prestigious honor.

“Our time-honored tradition of workplace
excellence driven by a family-like professional
environment and teamwork are, and will contin-
Ue to be, our formula for success,” said Shelly
Morgan, co-founder.

Even in the face of COVID-19 that greatly
impacted many of the industries that CES
works with, the company did everything in its
power to retain employees and find creative
ways to assist them during this extremely
difficult time.

“We held onto our people and got as
creative as we could 5o that now s things are
getting released, we don't have a shortage of
workers.” said Todd. "We have people in the
three-point stance, ready to go”

CES actively supports numerous industry
associations like the Academy of Construction
Technologies (ACT), Associated Builders &
Contractor, Inc. (ABC), Association of Energy
Engineers (AEE), American Society of Heating,
Refrigerating and Air-Conditioning Engineers
(ASHRAE), Builders Association of North
Central Florida (BANCF), Building Owners
and Managers Association (BOMA), Central
Florida Hotel & Lodging Association (CFHLA),
Employers Association Forum (EAF), Florida
Executive Wornen (FEW), Florida Healthcare
Engineering Association (FHEA), International
Facility Management Association (IFMA),
National Association of Women in
Construction (NAWIC), among others.

To learn more about CES or to join their
team, please visit cesmechanical com. m

Business Profile feature full-page
Word count <750

h CFC BUSINESS PROFILE

By Kevin McCoy
Argos Sales Manager, Central Forida

At Argos, when we say our focus is on delivering
outstanding solutions to our customers, we
mean it. Many companies focus on what they
an deliver to the customer, but we take a
different approach. Our customers and their
needs drive what we deliver. We have story

after story of how we created value for our
customers because we listened to the needs
and concerns they had for their project, and we

leveraged our technical know-how and quality
control to deliver concrete products that not
only met their needs, but exceeded them

In our Central Florida market specifically,
we have worked alongside our customers

for decades, so we have the experience and
understand their challenges and project needs

Because of this deep knowledge, we are
continuously working to
provide new products

and services that will

solve the ever-evolving
challenges that our
customers face every day—
from higher strengths, quicker
set-up times, harsh environments,
sustainable materials, custom

colors and more. We work hard

to make sure we can answer the

all from our customers without
compromising on qualtty. Backed

by a quality management system
(QMS) manual that meets 15O 9001,
our in-house technical experts put
our concrete products through a
rigorous research and development
process with both laboratory- and
field-testing, including testing for
durability and long-term durabilty,
sustainability and shrinkage, before any of our
concrete products are introduced to the market

’b ARGOS

PAID ADVERTORIAL CONTENT

What it Means to Deliver Outstanding Customer Solutions

In addition to a wide portfolio of products,
we also look to deliver services that create
value for our customers. A great example is
Argos ONE, our online customer platform
that makes it easier to do business with Argos.
Argos ONE allows our customers to view
and pay invoices online, as wel as have real-
time access to view statements, bulk invoice
exporting, and more. It is even
mobile-friendly, gving our
customers on-the-go access to
their account, while in the field
or on a jobsite. This service is
above-and-beyond the products
that we deliver, but it is a great example of our
approach to business. By putting our entire
focus on our customers, we are continuously
looking at creative and innovative ways that
we can make the jobs of our customers a lttle
easier, make their projects go a lttle smoother,
and ultimately, make our customers proud to
work with Argos
We are fortunate to work with great
customers who look to us for our technical
knowledge, unwavering quality, and a passion
for working on the construction projects that
are being builtin the very communities where
we live.

LET US HELP YOU WITH YOUR PROJECT
Sales (407) 467-9672

Business Profile feature half-page

Word count <450

@ Associated  BUILDING Central Florida (BCF) is published bi-monthly by the Central Florida Chapter of Associated Builders and Contractors. All material becomes the property
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Contractors  the right to publish based on relevance and space availability. Please direct all inquiries to bcf@abccentralflorida.org 651 Danville Drive Suite 200, Orlando, FL 32825
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mmmm BUILDING Central Florida MEMBER NEWS

The Member News section of BUILDING Central Florida is a forum for companies ‘ - ’ 1

to share information that is of interest to the Central Florida membership. This service /"‘ | I~
is provided free of charge to all member companies on a first-come, first-serve basis, e - L -
as space permits. Content should be editorial in nature. ABC does not include press releases :
about ABC awards in this section as there is usually an article covering the topic. Please note, " A
Member News is NOT sales or promotional content about the member company or its services. Il e
(See Business Profile opportunities.) L I X

TYPES OF MEMBER NEWS }' !
Content can be any of the following: .
*  new awarded projects |
*  project milestones - topping out parties ‘! -
+  project completions -
*  new employees

+  employee promotions
»  awards from other industry organizations /

*  company merges, expansions and the like .

ELIGIBILITY

Submissions for publication should include the following:

» 100 - 250 word count per topic

*  be located within the surrounding counties (Volusia, Orange, Lake, Osceola, Seminole, Polk or Brevard)
*  high-quality photos with captions

*  quotes with references where applicable

*  content not previously published in BCF

*  submitted as Word documents, not PDFs

AVAILABILITY

Each bi-monthly issue allocates approximately 3-4 pages for Member News content, including images. Listings are
alphabetical by member company name. ABC will modify the section layout to accommodate a minimum of 10
companies per issue. If a company submits multiple topics for inclusion, ABC will allocate space to one topic per
company first. Topics must be submitted as individual documents for consideration and may be held for a future issue
as space dictates. Final selection is at the discretion of CFC ABC and content will be edited if necessary.

(See Rate Card for additional information)

N MEMBER NEWS

the Central Florida Chapter membership, There is no fee to submit
content. This service s avalable to all member
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s BUILDING Central Florida RATE CARD & SPECIFICATIONS

SPACE SIZE RATE/ISSUE' AD DIMENSIONS MATERIAL SPECIFICATIONS
1/X 3/IX 6/X PHOTOGRAPHS
High-resolution minimum 300 dpi,

Full Page $675 $625 $550 7.5"wx10"h (live area) converted to CMYK color space for print.
8.75" wx 11.25" h (with bleed) Acceptable formats include .jpg, .tif, .psd
12 Page $385 $345 $325 75" wx4875" h LOGOS
1/4 Page $210 $190 $175 3.625” w x 4.875” h Vector art files with fonts as outline and
., ., converted to CMYK color space for print.
1/8 Page $125 $115 $100  3.625"wx24375"h No PMS, spot colors or transparencies.
Cover: Inside Front/Back? $725 $675 $600 75" wx 10" h (live area) Acceptable formats include .eps, .ai, some
) . .psd, and .pdf if fonts have been converted
Cover: Outside Back® $750 $725 $650 7.5” w x 8.85” h (live area) to outline. Note: .jpg is a raster file type and
Cover Photot $500 8.75” w x 11.25” h (bleed) will blur when enlarged. Vector files .eps, .ai
retain crispness and clarity when enlarged.
Business Profile: Full $395
, - ARTICLE CONTENT
Business Profile: Half $250 MS Word file with CAPS, Initial Caps,
. _ boldface, or italic where requested. One
SizeRate x#lssues = Subtotal word-space between sentences. One line-

return between paragraphs. Please run
spellcheck on your documents before
submitting.

FILE NAMES
Include BCF issue, section and your
company name using underscores, not

Advertising Total dashes.
PAYMENT OPTIONS BELOW 2021_1_MemberNews_CompanyName

2021_2_MemberAnniversary_

Company supplied final art/specification listed to the right
Design Services provided by ABC ($100 fee)
Digital proof will be sent for approval

Additional Magazine copies $6/each

CompanyName

Starting Issue
8 " Ad rates are for current CFC member

Issue No./Delivery Month | 1 - Feb 2 - Apr 3-Jun 4 - Aug 5-0Oct 6 - Dec companies.
23 Inside Front/Back and back cover

Deadlines placement is reserved for full page ads.
Space Closing Dec 1 Feb 1 Apr 1 Jun 1 Aug 1 Oct 1 4 Cover photo available to Contractors
Material Due Dec 15 Feb 15 Apr 15 Jun 15 Aug 15 Oct 15 Subcontractors only.

If you don't see an advertising option available within BUILDING Central Florida magazine that fits your company needs or you have questions about file
types and color space, ABC is here to help. Please call Lauren Kelly, Marketing Director, 407-398-1268 or email lkelly@abccentralflorida.org

THE INFORMATION LISTED BELOW IS REQUIRED TO PROCESS YOUR INSERTION ORDER

Make your ad reservations on the CFC ABC website: www.abccentralflorida.com/store or complete the form below.

DATE COMPANY CONTACT PHONE
TITLE EMAIL

ADDRESS

City: State: ZIP:

PAYMENT INFORMATION

[J Check enclosed (payable to CFC ABC, Inc.) [ Bill Us (CFC ABC members only) P.0.# [JVISA [OMC [JAMEX [ Discover
NAME ON CARD EMAIL FOR RECEIPT

CARD # EXP. DATE CVC CODE

CREDIT CARD BILLING ADDRESS ZIP CODE

AUTHORIZED SIGNATURE

00 CANCELLATION POLICIES: Ad cancellations must be received by 5:00 pm of the Space Closing date listed OFFICE USE

above. Business Profile cancellations must be received by 5:00 pm of the Materials Due date listed above. If materials

are not received by this date, no refund or credit will be given and space will not roll over to a future issue.
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